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ABSTRACT
The purpose of this study is to examine the creation of the Thai Health Care Establishment as an “export industry” thus to re-examine the proposition in the economic development process. The proposition is that the economic development should be in three stages; from an (1) agrarian/subsistence society to an (2) industrialized one, and to a (3) post-industrialization society whose services accounted for the majority of economic activity. Economists proposed that finances in the service sector would automatically grow in accordance with increases in per capita income.

Thus, the aim of economic advancement for developing countries after WWII was to implement industrialization. Technology would be adopted and foreign capital used to fulfill inadequate domestic capital accumulation. However, after Industrial implementation, developing countries turned out to be a part of the new international division of labor. Thus, indigenous technology creation or accumulation of it was difficult.

Nevertheless, since the 1980s globalization enabled the mobility of capital and information. With advancements in transportation and telecommunications, the mobility of people was less challenging. Highly skilled labor mobility as seen in the case of Indian I.T. engineers became possible. However, mobility of such factors of production had the same effect on domestic economies as exportation of manufactured products.

The Thai Health Care Industry illustrated another kind of mobility; the mobility of people as purchasers of services. Hence, an export of personal services. Hence, an export of personal services from a developing country that was “on site”. Furthermore, the new combination between health care industry and the country’s biggest service industries—tourism rendered a new concept of export.

There was neither a high presence of foreign capital nor active intervention of the government during the early development of the Health Care Industry. Hence, the first research question was: how the Thai Health Care Industry was developed to export? How involved was health care towards the well being of patients as well as the high degree of reliability? The second question was: what were the competitive advantages in the Thai Health Care Industry and how were these advantages achieved?

The Private Hospital Association initiated the process of making the health care industry an export industry. The Department of Export Promotion actively supported the idea because it was looking for a new export to promote, particularly in the service sector. More vested interests were involved. Eventually, the creation of health care as an export was a policy the Ministry used at the national-level, a strategic plan to promote Thailand as the Hub of Asian Health Care.

The competitive advantages of the Thai Health Care Industry are quality and affordability. Quality refers to the international standard of hospitals and reliability of doctors. The former was the efforts of private hospital executives and the Hospital Accreditation Committee. In addition, the cultural environment of Thailand contributes in quality of care served by hospital personnel. The latter was the result of skills rendered by Thai social context; the ability to assimilate advanced technology supported by overseas Thai physician networks and the cooperation with internationally well-known medical organizations.

The entrepreneurship and serendipity of both the private sector and government agencies were the sources of the above-mentioned advantages. Furthermore, the development of globalization also favored the export of personal services on site.
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